12/4/25

GROWCONE

Al-Driven SEO & Content for MSPs

Campaign Success Manager
tessa.ashford@marketopia.com

!

Agenda

Why Your Website Still Determines 70%
of Your Growth

Design & UX That Turn Visitors Into Sales
Conversations

Al-Driven SEO: How Google Now Thinks
Search SEO Best Practices for 2026
Content Strategy That Builds Trust in Tech
Industry Failures or Missed Opportunities
Workbook Checklist

GROWCON scrowcon




> Why Your Website Still Determines
> 70% of Your Growth

= Your website is your first impression to any
tech buyer

= Most MSPs lose deals before the discovery
call because their site doesn't build trust

= Your website must prove you're credible,
capable, and specialize:

= According to a 2025 industry survey, 91%

of respondents said their website drives
more revenue than any other marketing
channel.
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Design & UX That Turn Visitors
Into Sales Conversations
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Your site must v et Use real client MSP buyers

Stories and want clarity,
before-after not complexity
and bu outcomes

owners

explain who you
helpin 5 seconds

match how CIOs
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How Google Now Thinks

= Google ranks content based on
relevance, authority, intent & clarity

= Al evaluates your expertise by how
deeply you cover a topic

= Build content clusters around
cybersecurity, cloud, compliance &
help desk

= Al content can rank, but it doesn't do
it consistently.
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How Google Now Thinks

= Alarge analysis by Ahrefs (via a 2025 study) found
that many top-ranking pages are “Al-assisted.”

= Al content isn’t automatically penalized — the
ranking depends on whether the content is
helpful, original, and high-quality.

= “Al SEO statistics” 17.3% of content in top
search results is Al-written. That proves Al-
generated content does get ranked — although
algorithms remain sensitive to quality and
relevance.
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Search SEO Best Practices for
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Local service pages Service pages mapped Fast,technically clean,
for every location to pains: downtime, schema-ready website
you target. risk, security gaps

Refresh old content
and repurpose wins.
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> Content Strategy That
> Builds Trust in Tech

////////.////////////2 = Teach prospects how to avoid risks and outages
D B ’
.
=

= Publish breach breakdowns, cloud migration
= stories, and real client outcomes

= Your content must sound human, helpful
and transparent

= Consistency builds authority
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Why Tech Businesses Fail in This Area

= MSPs fail because their homepage
reads like a generic brochure

= Slow websites lose 40% of traffic
instantly

= Missing service pages = invisible in
Google

= No case studies = no trust

= Content written for algorithms instead
of humans drives prospects away
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Wo ok Checklist

Does your homepage explain 0 Do you update older content and
clearly who you help and how? track keyword ranking?

Do you have detailed service Q Do you have real case studies or
pages for cloud, security and IT client success stories?

support? O Areyou using locationyages for
Is your website fast, mobile s marketsyou serye?

: 3 o 2 O Are conversions tracked properl
friendly and simple to navigate? e Gy

Are you publishing hpman, O Isyour website GEO and AEO
helpful content consistently? optimized?
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THANK YOU

Tessa Ashford

Campaign Success Manager
tessa.ashfo ia.com
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